


Delivering what the Customer wants
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ONGOING MEMORABLE ON-DEMAND ANYWHERE, PERSONALIZED
VALUE EXPERIENCES FULFILLMENT REAL-TIME SERVICE
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New York, USA
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Peugeot, London, UK

The world’s smallest car dealership?
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me Pizza, California, USA
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s, Valais, Switzerland
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[n Urban China, Cash Is Rapidly

Becoming Obsolete

By Paul Mozur July 16, 2017

Nytimes
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| HATE SHOPPING!

- My 62 year old father
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a, Portland, USA
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The world’s most valuable resource is no
longer oil, but data
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Dawd Parkins,
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